


Microsoft Mission

Empower every person and every 

organization on the planet to achieve 

more.

Satya Nadella



49% of the world is offline. 1.3 billion people worldwide lack access to electricity.

People without access to the internet and power simply won’t take part in the digital economy.



Objectives Areas of Focus How

Develop a pipeline of new 

partnerships and projects to 

incubate new approaches

Commercialize, grow, and scale 

existing engagements

Develop affordable Internet access, 

energy access, and 

other enabling ecosystems

Internet 

Access

Commercial Partnerships 

▪ International

▪ Rural America

▪ Hardware innovation

Grant Fund 

▪ Annual grant awards primarily 

in Africa

Focus on Key Enabling Verticals 

▪ Education

▪ Healthcare

▪ Agriculture

Energy 

Access

Our partnership-based model delivers products, solutions, and business models designed to enable billions more customers to 

affordably get online and access online applications and services.

Mission



Andhra Pradesh

DRC

Kenya

Philippines

Tanzania

Current Project Countries (~24)
Namibia

Ghana

Taiwan

Indonesia

South Africa

Botswana

Jamaica

Karnataka

Virginia

Colombia Uganda

Rwanda
Nigeria

Argentina

Malawi

Maine

Maharashtra

Pakistan

Zambia

200K Monthly Active 

Users

85K K-12 Students 

Connected

4.1M Population Under 

Coverage
210 K-12 Schools 

Connected

Georgia

New York
Michigan

Washington

KansasCalifornia

Haiti

Nepal

500,000 Azure Clean 

Energy Connections

6 Azure IoT & AI Lab 

Residencies
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What is TV white space?

How does it work?Who does it benefit?

Seniors Librarians Families

Teachers Students
Business 

Owners

Executives Farmers Entrepreneurs

• Network operators can cost-effectively deploy wireless 

networks that deliver fast, reliable, and affordable Internet 

access in rural and underserved communities

• Leverage schools, libraries, or other anchor institutions with 

high-capacity connections to extend broadband solutions

• TVWS signals can travel over long distances, and penetrate 

natural and man-made obstacles to cover entire rural 

communities

• TVWS signals penetrate through more walls and obstacles, 

enabling whole home media distribution



• Forward-thinking, supportive, and credible spectrum regulator willing to enable access to 

TVWS on terms favorable to investmentSupportive Regulator

• Motivated, competent, financially secure, and reputable local partner with experience 

deploying wireless networks and a business model that can sustain a network built at scaleISP Partner

• Project aligns with government priorities: education, e-government, telemedicine, 

agriculture, small business enablement, public safety, environmental sustainability, etc.Aligning with Policy Priorities

• Service model and an identified location that maximize economic impact and business 

sustainability encompassing low-cost access, as well as services, devices and relevant 

applications and content
Commercial Viability

• Seed money available to help launch a proof-of-concept network, service, and business 

modelCo-Funding at the Seed Stage

• Donor agencies, lending organizations, and NGOs playing a key role in facilitating inter-

governmental collaboration on regulatory and technical issues

Support from International 

Organizations



Microsoft Airband Initiative Projects

https://www.microsoft.com/en-us/affordable-access-

initiative/home

Rural America Broadband Strategy

https://blogs.microsoft.com/on-the-issues/2017/07/10/rural-

broadband-strategy-connecting-rural-america-new-

opportunities/

TV White Space Technology

http://research.microsoft.com/en-

us/projects/spectrum/default.aspx

Dynamic Spectrum Alliance

http://www.dynamicspectrumalliance.org/

https://www.microsoft.com/en-us/affordable-access-initiative/home
https://blogs.microsoft.com/on-the-issues/2017/07/10/rural-broadband-strategy-connecting-rural-america-new-opportunities/
http://research.microsoft.com/en-us/projects/spectrum/default.aspx
http://www.dynamicspectrumalliance.org/





